Introduction Prices of cheese imported to Switzerland  Results

One aim of Gls is to signal quality and hence to increase * Single-name GI cheese imports to Switzerland get a price

prices. However, the empirical evidence on how e premium of +4%

successfully Gl products reach a price premium is mixed  Compound-name Gl cheese imports do not get significantly

(Deselnicu 2013, Torok et al. 2020). 10 - higher prices than non-Gl cheese.

We analyse prices of Swiss cheese imports (mostly from o * Brands (registered trademarks as an alternative way of quality

the EU) and distinguish between 4 groups: S g signaling) do not get a significant price premium in our sample
, , on an aggregate level.

1. Single-name Gls (whole name is protected by Gl; e.g. .  The most significant determinants for higher import prices are

Roquefort, Manchego)

, , the cheese type (HS8 level) and the trade volume in tons
2. Compound-name GlIs (generic part + geographical

, | | | . * Also relevant are trade partners’ GDP (not distance and EU
part; e.g. Camembert de Normandie, Gouda Holland) 2005 2010 2015 2020

cinolocrarme Gl membership)
3. Branded non-Gl cheese ngle-name : . .
Compound-name G| * Results for Swiss cheese exports (Swiss cheese) are very similar
4. Non-branded, non-Gl cheese (=reference group)

Brand
Others (no GI, no brand)

Research question: Who gets a price premium?
Key Fi n d i n gs Price premium of Swiss cheese imports CO n CI u S i O n

(compared to non-GI, non-branded cheese)

Data & Methods

*** Single-name GI cheese -
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0 | gets a significant price | We suspect that single-name Gls get higher prlces.than.
c Panel Data §et. | | oremium (+4%) E compggnd-name Gls, because theY are better a.t.5|gna.lmg t.he.
2 Transaction-based import data from the Swiss border, % Compound-name Gl 5 specificity of the Gl and face less direct competition with (similar
oy
Ex 2002-2021, aggregated monthly cheeses do not 3 sounding) non-Gl substitutes.
« . o« [ A . . . .
* Cheese type by HS 8-digit and specific name (n=49) & Brand does not have 2 B | » Such a difference by Gl names may be worth considering in
* Controlling for trade partner (distance, GDP, EU member), onificant effect 6L o future research and for new Gl registrations.
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